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Abstract

Our community-based medical liaison unit also performs public relations activities. Over the past years, it
has publicized the functions of our hospital among general practitioners and medical institutions in the eastern
area of a prefecture to increase the number of our patients through various attempts based on the fear that many
community residents still confuse our facility with a tuberculosis sanatorium. To establish a strong bond with
them as a hospital deeply rooted in the community, public relations activities are indispensable. Therefore, we
began to seek a community center’s cooperation from the end of the last fiscal year and conducted a
questionnaire survey involving community residents to examine their recognition of the functions of our facility.
An unexpectedly large number of residents recognized its functions. Some of them also expected that we will
more actively participate in the community and provide consultation services through events, such as health
promotion classes.

This paper reports the results of the questionnaire survey to develop insight into future public relations
activities through a brief discussion. Tottoti J. Clin. Res. 9(2), 143-147, 2017
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